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A 2-minute guide to Twitter

By’ Jason Lancaster

Twitter is a free social marketing
service that enables users to send and
read messages known as tweets: short
1440 character text messages delivered
to your subscribers who are known as
followers,

Tweets can be sent and received via
the Twitter Web site or on your cell
phone (just remember that text mes-
saging may involve phone service
provider fees),

Is your dealership or shop ready to
start tweeting? Here’s what you need
to know:

It takes time. Success on Twitter
is a process there are no short-
cuts, so don’t rush it. It may take
a few months before you can track
any results back to your activities on
Twitter.

It*s called “social™ marketing for
a reason. Being social isn’t about
constant self-promotion, automat-
ed Tweeting systems, or following
everyone you can.

Think of Twitter as a dinner party:
Listen, engage people one at a time,
and be interesting ... don't just tweet
about your business.

Community works. Twitter's pop-
ularity stems from the feeling of com-
munity we get when we participate,
Just like your company may sponsor

little league teams with no expecta-
tion of reward, your Twitter account
should focus on helping others.

Selfless participation is the quickest
path to success.

Empower an individual to Tweet
on your behalf. A good Twitter
account is always owned and operat-
ed by a single person, not a nameless,
faceless corporate entity.

Be transparent and up-fromt.
Don't try and hide your business or
your goals — you want to sell or fix
cats and that’s okay. As long as you
don’t come across as a sleazy, self-
promoting salesperson, people will
FESpECt YOur purpose.

Focus on re-tweets. The quickest
way to build a following on Twitter is
to re-tweet messages you like, When
someone you're following tweets
something interesting, asks for help,
or makes you laugh, re-tweet their
message.

The 20-19 rule. The most success-
ful Tweeters follow a “20-19 rule:™
They tweet no more than 20 times per
day, and 19 of those tweels are about
other people. +
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